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Product Innovation and Technology Strategy - Robert G.
Cooper 2009

Backed by years of rigorous academic research and
industry experience, this book brings together the
salient points of effective product innovation,
strategic management, and innovation governance. In this
book, two of the world's foremost experts, Dr. Robert G.
Cooper and Dr. Scott J. Edgett, take you step-by-step
through the critical phases of developing your own
product innovation strategy - a master plan for your
business's entire new product effort. No other business
authors give you this kind of uncomplicated narrative,
informed by significant industry experience and with
examples of outside-the-box thinking. This ist your
guide to setting your company up for dominance in the
marketplace.

Handbook of New Product Development Management -
Christoph Loch 2008

This text provides a comprehensive view of the
challenges in managing the development of new products
from well-known and leading contributors in the field.
Theoretical Orientations and Practical Applications of
Psychological Ownership - Chantal Olckers 2017-11-27
This book shares the theoretical advancements that have
been made regarding psychological ownership since the
development of the construct and specifically the
practical applications within multi-cultural and cross-
cultural environments. Enriched by empirical data and
case studies by subject specialists in the field, this
book serves as a cutting-edge benchmark for human
resource management specialists, industrial
psychologists, as well as students in positive
organizational psychology and professionals in other
fields. This book follows an in-depth view of the most
recent research trends in psychological ownership.
Offering practical tools of how the psychological
ownership of employees could be developed in the
workplace to not only enhance the performance of
organisations, but to increase the commitment of
employees and influence the intentions of skilled
employees to remain with their organisations.

The Business Plan - Gerald Schwetje 2007-08-24

This book provides the essentials to write a successful
business plan. The represented methods and best
practices have been approved over many years in practice
with many management consulting engagements. The book is
beautifully structured, it has a pragmatic emphasis and
an autodidactic approach. The reader gets acquainted
with the skills and competencies as well as tools,
required for the planning and development of the
business plan project.

Handbook of Research on New Product Development - Peter
N. Golder 2018-02-23

New products are the major driver of revenue growth in
today's dynamic business environment. In this Handbook,
the world's foremost experts on new product development
bring together the latest thinking on this vitally
important topic. These thought-leading authors organize
knowledge into useful and insightful frameworks covering
all aspects of new product development: companies,
collaborators, customers, context, markets, and
performance. Managers will benefit from the handbook by
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expanding their knowledge of new product development and
researchers will learn about opportunities to continue
expanding on this body of knowledge.

Product and Services Management - George Avlonitis
2006-04-11

"A text that successfully bridges the gap between
academic theorizing and practitioner applicability
because it uses multiple real-world examples/mini-cases
of management techniques to illustrate the well-
researched academic theoretical foundations of the book
- Creativity and Innovation Management "A complete and
useful treatment of the domain of product and service
decisions. This book is unique in its treatment, dealing
with product and service portfolio evaluation, new
product/service development and product/service
elimination in an integrated manner. Enlivened by many
mini-cases, the book provides a soup-to-nuts approach
that will prove very attractive for students and be a
valuable reference for managers as well. Highly
recommended' - Gary L Lilien, Distinguished Research
Professor of Management Science, Penn State University
"Product and Services Management (PSM) is a welcome, up
to date summary of the key issues facing firms in
developing and refreshing their portfolios. The examples
and cases bring the academic arguments clearly into
focus and demonstrate the crucial role of PSM in leading
the overall strategy of the firm' - Professor Graham
Hooley, Senior Pro-Vice-Chancellor, Aston University,
Birmingham “Managers responsible for and students
interested in product portfolio decisions previously had
to consult several sources for obtaining up-to-date
information; books on new product development, articles
on service development, readers on product management,
and frameworks for product evaluation and termination.
With the book Product and Services Management the reader
obtains four-in-one. Avlonitis and Papastathopoulou
reveal in a compelling and comprehensive manner why
product decisions are the cornerstone of modern
marketing and business, and illustrate the theory with
numerous mini-cases from Europe and elsewhere. A must
read for everyone with a passion for products' - Dr Erik
Jan Hultink, Professor of New Product Marketing, Delft
University of Technology This book provides a holistic
approach to the study of product and services
management. It looks at the key milestones within a
product's or service life cycle and considers in detail
three crucial areas within product management, namely
product/service portfolio evaluation, new
product/service development and product/service
elimination. Based on research conducted in Europe and
North America, this book includes revealing cases
studies that will help students make important
connections between theory and practice. The pedagogical
features provided in each chapter include chapter
introduction, summary, questions and a further reading
section. Additional material for instructors include
PowerPoint slides and indicative answers to each
chapter's questions. This book is written for
undergraduate and postgraduate students of business
administration who are pursuing courses in marketing,
product portfolio management, new product development
and product policy.




Hospitality Business Development - Ahmed Hassanien
2019-11-22

Hospitality Business Development analyses and evaluates
the different aspects of business growth routes and
development processes in the international hospitality
industry. It considers the essential features of the
strategic business context, in which any hospitality
organisation operates. Since the first edition, the
hospitality industry has evolved significantly with the
emergence of new entrants, new technologies and evolved
global market structures. This new edition has been
updated to reflect these developments in the field and
includes the following: New contemporary topics such as
social enterprises, business models, social capital,
value proposition, co-creation and the sharing economy.
Examples and case studies on hospitality organisations
from across the world to demonstrate the globalisation
of the hospitality business. A new up-to-date standard
for explaining the hospitality business development
concept, scope and process. This book equips students
and aspiring hospitality managers with the necessary
knowledge, expertise and skills in business development.
It is a must-read for anyone studying or working in the
hospitality industry.

New Products Management - C. Merle Crawford 2014-03-17
Written with a managerial focus, New Products Management
1lle by Crawford and Di Benedetto is useful to the
practicing new products manager. Along with the
management approach, the perspective of marketing is
presented throughout which enables the text to have a
balanced view. The authors aim to make the book
increasingly relevant to its users as this revision is
considered to be a “new product.” Many new examples,
cases, and research along with the most current topics
highlight the new edition of New Products Management.
Winning at New Products - Robert G. Cooper 2017-09-19

A fully updated edition of the classic business
reference book on product development from a world
renowned innovation management scholar For more than two
decades, Winning at New Products has served as the bible
for product developers everywhere. Robert G. Cooper
demonstrates why consistent product development is vital
to corporate growth and how to maximize your chances of
success. Citing the author's most recent research,
Winning at New Products showcases innovative practices
by industry leaders to present a field-tested game plan
for achieving product leadership. Cooper outlines
specific strategies for making sound business decisions
at every step-from idea generation to launch. This fully
updated and expanded edition is an essential resource
for product developers around the world. "This is a must
read. There's so much new in this book, from how to
generate the breakthrough ideas, picking the winners,
and driving them to market successfully." --Philip
Kotler, Professor of International Marketing,
Northwestern University, Kellogg School of Management
Innovation Management and New Product Development - Paul
Trott 2016-09-01

Revised edition of the author's Innovation management
and new product development, 2012.

Agricultural and Food Marketing Management - I. M.
Crawford 1997

Technical Communication - Mike Markel 2009-02-03
Comprehensive and truly accessible, Technical
Communication guides students through planning,
drafting, and designing the documents that will matter
in their professional lives. Known for his student-
friendly voice and eye for technology trends, Mike
Markel addresses the realities of the digital workplace
through fresh samples and cases, practical writing
advice, and a companion Web site — TechComm Web — that
continues to set the standard with content developed and
maintained by the author. The text is also available in
a convenient, affordable e-book format.
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Product Management, 4/E - Lehmann 2005-07

Frugal Innovation and the New Product Development
Process - Stephanie B.M. Cadeddu 2019-01-17

This book explores the new product development process
of firms developing frugal innovation for the base-of-
the-pyramid (BOP) markets in developing countries.
Frugal innovations are products characterised by an
affordable price-point, durability, usability and core
functionalities that are highly adapted to BOP
consumers’ needs. Frugal products have the potential to
drive the development progress and living standards of
low-income consumers. With an innovation framework
developed from worldwide frugal case studies, this book
provides detailed insights through two in-depth start-up
firms in Indonesia that have successfully launched
frugal products for the low-income market. These two
start-ups have addressed two major development
challenges for not just Indonesia, but also the global
BOP market — traditional methods of cooking and access
to clean drinking water. A detailed roadmap is developed
from insights into the processes and management
decisions of these two start-ups and combined with
previous studies on frugal products. Providing a
detailed roadmap across the different phases and stages
of the new product development process when developing
frugal products, this book will be insightful to not
only innovators but also investors and government
agencies supporting their activities.

New Products: The Key Factors in Success - Robert G.
Cooper 2011-10-15

A Song for You - Robyn Crawford 2019-11-12

The New York Times Bestseller! After decades of silence,
Robyn Crawford, close friend, collaborator, and
confidante of Whitney Houston, shares her story. Whitney
Houston is as big a superstar as the music business has
ever known. She exploded on the scene in 1985 with her
debut album and spent the next two decades dominating
the charts and capturing the hearts of fans around the
world. One person was there by her side through it
all-her best friend, Robyn Crawford. Since Whitney’s
death in 2012, Robyn has stayed out of the limelight and
held the great joys, wild adventures, and hard truths of
her life with Whitney close to her heart. Now, for the
first time ever, Crawford opens up in her memoir, A Song
for You. With warmth, candor, and an impressive recall
of detail, Robyn describes the two meeting as teenagers
in the 1980s, and how their lives and friendship evolved
as Whitney recorded her first album and Robyn pursued
her promising Division I basketball career. Together
during countless sold-out world tours, behind the scenes
as hit after hit was recorded, through Whitney’s
marriage and the birth of her daughter, the two
navigated often challenging families, great loves, and
painful losses, always supporting each other with
laughter and friendship. Deeply personal and heartfelt,
A Song for You is the vital, honest, and previously
untold story that provides an understanding of the
complex life of Whitney Houston. Finally, the person who
knew her best sets the record straight.

Generating Breakthrough New Product Ideas - Robert G.
Cooper 2009-04

Companies are experiencing a shortage of game-changing
ideas that drive growth. This is a 'how to' book about
generating a steady stream of breakthrough new product
ideas. Experts, Dr. Cooper and Dr. Edgett, provide an
unbiased evaluation of the top 15+ ideation methods used
by leading companies. This book explains how to 'feed’
your innovation funnel with a steady stream of
breakthrough new product ideas. Through numerous
examples of the methods, approaches and techniques being
used by leading companies such as Motorola and Procter
and Gamble, the authors confirm the importance of a
robust Discovery Stage and illustrate how to implement



such a system. For more information, visit:
www.stage-gate.com

The World Book Encyclopedia - 2002

An encyclopedia designed especially to meet the needs of
elementary, junior high, and senior high school
students.

Marketing Communications - Chris Fill 2019

The new edition of Marketing Communications delivers a
rich blend of theory with examples of contemporary
marketing practice. Providing a critical insight into
how brands engage audiences, Fill and Turnbull continues
to be the definitive marketing communications text for
undergraduate and postgraduate students in marketing and
related fields. The eighth edition, which contains two
new chapters, reflects the changing and disruptive world
of marketing communications. Throughout the text the
impact of digital media and its ability to influence
audience, client, and agency experiences, is considered.
Each chapter has been extensively revised, with new
examples, the latest theoretical insights, and suggested
reading materials. Each of the 22 chapters also has a
new case study, drawn from brands and agencies from
around the world. Marketing Communications is recognised
as the authoritative text for professional courses such
as The Chartered Institute of Marketing, and 1is
supported by the Institute of Practitioners in
Advertising.

Pricing Strategies - Robert M. Schindler 2011-10-11

"The primary theme of Pricing Strategies is that pricing
should be guided by the marketing concept, which
indicates that success is achieved through a focus on
the needs and sensitivities of the customer. This
customer-focus theme is evident throughout the text. The
author helps to overcome the mathematical anxieties of
students with an intuitive approach to understanding
basic pricing concepts, and presents mathematical
techniques as simply more detailed specifications of
these concepts"--Provided by publisher.

eBook: New Products Management 1lle - CRAWFORD 2014-09-16
eBook: New Products Management 1lle

Project Management Maturity Model - J. Kent Crawford
2006-07-24

Assisting organizations in improving their project
management processes, the Project Management Maturity
Model defines the industry standard for measuring
project management maturity.Project Management Maturity
Model, Second Edition provides a roadmap showing
organizations how to move to higher levels of
organizational behavior, improving

Revolutionizing Product Development - Steven C.
Wheelwright 1992-06-15

Today, a company's capability to conceive and design
quality prototypes and bring a variety of superior
products to market quicker than its competitors is
increasingly the focal point of competition, contend
leading product development experts Steven Wheelwright
and Kim Clark. Drawing on six years of in-depth,
systematic, worldwide research, they present proven
principles for developing the critical capabilities for
speed, efficiency, and quality that have worked again
and again in scores of successful Japanese, American,
and European fast-cycle firms. The authors argue that to
survive, let alone succeed, today's companies must
construct a new "platform" -- with new methodologies --
on which they can compete. Using their model for
development strategies, Wheelwright and Clark show that
firms can create a solid architecture for the
integration of marketing, manufacturing, and design
functions for problem solving and fast action --
particularly during the critical design-build-test
cycles of prototype creation. They demonstrate further
how successful firms such as Honda in automobiles,
Compaqg in personal computers, Applied Materials in semi-
conductors, Sony in audio equipment, The Limited in
apparel, and Hill-Rom in hospital beds have employed

3/5

recent methodologies to bring new products to market at
break-neck speed. Such innovations include design for
manufacturability, quality function deployment,
computer-aided design, and computer-aided engineering.
Finally, Wheelwright and Clark emphasize the importance
of learning in the organization. Companies that
consistently "design it right the first time" and follow
a path of continuous improvement in product and process
development have a formidable edge in the crucial race
to market.

The Product Manager's Handbook - Linda Gorchels 2000
"This revised and updated edition fully integrates the
Internet and other digital technologies into the product
manager's portfolio of tools. The book includes all new
information on what it takes to be a successful product
manager. It explains the product manager's role in the
planning process (including strategic and operational
planning), how to evaluate product portfolios, how to
propose and develop successful new products, and much
more."--BOOK JACKET.

New Products Management - Charles Merle Crawford 1997
Taking a managerial approach, in order to acquaint
students with the managerial steps and processes
involved in new product development, this work includes
coverage of product protocol.

Proceedings of Mechanical Engineering Research Day 2019
- Mohd Fadzli Bin Abdollah 2019-08-05

This e-book is a compilation of papers presented at the
6th Mechanical Engineering Research Day (MERD'19) -
Kampus Teknologi UTeM, Melaka, Malaysia on 31 July 2019.
Portfolio Management For New Products - Robert G. Cooper
1998-03-25

A powerful new approach to maximizing the value of your
company's product development projects.

Product Design and Development - Karl T. Ulrich 2003
Treating such contemporary design and development issues
as identifying customer needs, design for manufacturing,
prototyping, and industrial design, Product Design and
Development, 3/e, by Ulrich and Eppinger presents in a
clear and detailed way a set of product development
techniques aimed at bringing together the marketing,
design, and manufacturing functions of the enterprise.
The integrative methods in the book facilitate problem
solving and decision making among people with different
disciplinary perspectives, reflecting the current
industry trend to perform product design and development
in cross-functional teams.

Loose Leaf for New Products Management - C. Merle
Crawford 2020-01-21

Crawford's New Product Management 12e provides the
management approach to teaching new products, with the
perspective of marketing. Adopters of previous editions
will notice that the format is slimmed down to 18
chapters. This streamlined presentation focuses on the
topics that will be of most importance and interest to
new product managers. Significant updates can be found
throughout, and great pains have been taken to present
the "best practices" of industry and relevancy to
readers. Past adopters of New Products Management will
notice major changes in this edition. While there are
some changes in virtually every chapter, some of the
most substantial changes are as follows: 1.We have made
major additions and updates to the cases to provide more
plentiful and more current examples. We retired several
cases from the previous edition, wrote many new cases,
and thoroughly updated many others. New cases for this
edition include: Oculus Rift, Adidas Parley sustainable
running shoes, Google Glass, Indiegogo, Tesla, Chipotle,
Chick-fil-A, Corporate Social Responsibility at
Starbucks, and many others. As always, we aim to offer a
mix of high tech products and consumer products and
services in the set of cases. 2.In addition, we have
substantially updated examples throughout the text
wherever possible.We try to make use of illustrative
examples that will resonate with today’s students




wherever possible. Of course, we welcome the reader’s
comments and suggestions for improvement. 3.There
continues to be much new research in new products, and
we have tried to stay current on all of these topics.
Readers will notice new or expanded coverage of
portfolio management, value curve creation, the TRIZ
method, crowd-sourcing, crowdfunding,observational
research, open innovation, organizational structure, 3D
modeling, beta testing, sustainable product development,
and frugal innovation,among other topics. 4.We continue
the practice of referencing Web sites of interest
throughout the text,and we have added the web addresses
for several useful YouTube videos and other resources.
Communicating in Small Groups - Steven A. Beebe 2015
ALERT: Before you purchase, check with your instructor
or review your course syllabus to ensure that you select
the correct ISBN. Several versions of Pearson's MylLab &
Mastering products exist for each title, including
customized versions for individual schools, and
registrations are not transferable. In addition, you may
need a CourseID, provided by your instructor, to
register for and use Pearson's MyLab & Mastering
products. Packages Access codes for Pearson's MyLab &
Mastering products may not be included when purchasing
or renting from companies other than Pearson; check with
the seller before completing your purchase. Used or
rental books If you rent or purchase a used book with an
access code, the access code may have been redeemed
previously and you may have to purchase a new access
code. Access codes Access codes that are purchased from
sellers other than Pearson carry a higher risk of being
either the wrong ISBN or a previously redeemed code.
Check with the seller prior to purchase. -- Balances the
principles of small group communication with real world
applications With an emphasis on real world examples,
technology, and ethical collaboration, Communicating in
Small Groups: Principles and Practices helps readers
enhance their performance in groups and teams, while
giving them insight into why group and team members
communicate as they do. MySearchLab is a part of the
Beebe/Masterson program. Research and writing tools,
including access to academic journals, help students
understand critical thinking in even greater depth. To
provide students with flexibility, students can download
the eText to a tablet using the free Pearson eText app.
0133815617 / 9780133815610 Communicating in Small
Groups: Principles and Practices Plus MySearchLab with
eText -- Access Card Package Package consists of:
0205239927 / 9780205239924 MySearchLab with Pearson
eText -- Valuepack Access Card 020598083X /
9780205980833 Communicating in Small Groups: Principles
and Practices

Managing Product and Service Development: Text and Cases
- Stefan Thomke 2007

"With a balanced approach that covers product and
service development, readers receive a broad and
realistic idea of development issues in each major
sector of our economy. With its emphasis on the
experimental and exploratory aspects of product and
service development, this book stresses the importance
of maintaining a fresh and innovative perspective in
design and development. The case studies, readings, and
exercises are integrated into three pedagogically
consistent modules that are supported through an array
of teaching tools. This supplementary material (module
notes, teaching notes & plans, and presentation
material) is available to all adopting instructors."--
BOOK JACKET.

EBOOK: Services Marketing: Integrating Customer Focus
Across the Firm - Alan Wilson 2016-01-16

European economies are now dominated by services, and
virtually all companies view service as critical to
retaining their customers today and in the future. In
its third European edition, Services Marketing:
Integrating Customer Focus across the Firm provides full

coverage of the foundations of services marketing,
placing the distinctive gaps model at the center of this
approach. Drawing on the most recent research and using
up-to-date and topical examples, the book focuses on the
development of customer relationships through quality
service, out lining the core concepts and theories in
services marketing today. New and updated material in
this new edition include: - New content on the role of
digital marketing and social media has been added
throughout to reflect the latest developments in this
dynamic field - Increased coverage of Service dominant
logic regarding the creation of value and the
understanding of customer relationships - New examples
and case studies added from global and innovative
companies including AirBnB, IKEA, Disneyland,
Scandinavia Airlines, and Skyscanner

Mastering Strategy: Workshops for Business Success -
Michael R. Braun 2014-01-27

Fun to read yet full of powerful business information,
this guide provides a comprehensive toolkit for crafting
winning strategies in today's competitive environment. -
Presents the most effective and useful strategy concepts
and frameworks in a condensed, easy-to-grasp and
entertaining manner that anyone or any business can
benefit from ¢ Provides many current and classic
examples to show the application of the frameworks,
making key concepts easy to understand ¢ Organizes
information in a logical order where concepts presented
in previous workshops provides the base for additional
ideas or strategies, giving readers a synergistic,
comprehensive picture of strategic challenges and
opportunities ¢ Shows readers not just how to craft
marketing strategy but also how to advocate for their
strategic ideas

Optimizing Human Capital with a Strategic Project Office
- J. Kent Crawford 2005-09-01

Optimizing Human Capital with a Strategic Project Office
explores the SPO’s potential to transform an enterprise
by making the most of people within an organization.
This volume provides an exhaustive review of topics such
as the hiring, retention, measurement, training, and
professional development of knowledge workers in project
management. This book’s chapters summarize the latest
thinking regarding these issues and offer a model of how
the best aspirations of workers can become reality
through the medium of the SPO. The authors explore the
best practices of project-savvy organizations and offer
detailed information on proven models for assessing and
developing competency, building inspired teams, and
creating a working environment in which motivation
thrives. The book includes a set of model role
descriptions for staffing the project office--on a
divisional or enterprise level--based on original
research by the authors. The book opens by focusing on
the business case for reorganizing companies around the
managing-by-projects model, the roles of executives in
implementing project management change initiatives, and
the nuts-and-bolts topics of project personnel
management, such as competency, recruiting, and rewards.
The final section reviews current developments and
trends, identifying the “people management” issues that
generate the greatest organizational changes. Appendices
provide examples of tools for establishing project-
friendly HR practices under the auspices of a Strategic
Project Office.

Lean, Rapid and Profitable New Product Development -
Robert G. Cooper 2009-03-06

Although many companies have introduced product
innovation processes, they are still struggling to
achieve the financial results they expected. This book
shows how to properly balance the need for speed with
the drive for profitability. It demonstrates how to
maximize the value of a new product portfolio, how to
streamline the product innovation process, and how to
achieve growth that is both profitable and sustainable.




New product success is not simply about developing new
products that sell; it's about getting them to market
quickly with the lowest cost and the highest return. Dr.
Robert G. Cooper and Dr. Scott J. Edgett use their
latest research and draw upon their combined 60 years of
experience in the field to show you what the companies
that continuously win at new products are doing. Top
performers have discovered how to properly balance the
need for speed with profitability. With a new process
they call NexGen(TM) Stage-Gate(R), Dr. Cooper and Dr.
Edgett show precisely how you can ensure that your
innovation is not only lean and rapid but profitable as
well. For more information, visit: www.stage-gate.com
The Handbook of Technology and Innovation Management -
Scott Shane 2009-07-07

This timely handbook represents the latest thinking in
the field of technology and innovation management, with
an up-to-date overview of the key developments in the
field. The editor provides with a critical, introductory
essay that establishes the theoretical framework for
studying technology and innovation management The book
will include 15-20 original essays by leading authors
chosen for their key contribution to the field These
chapters chart the important debates and theoretical
issues under 3 or 4 thematic headings The handbook
concludes with an essay by the Editor highlighting the
emergent issues for research The book is targeted as a
handbook for academics as well as a text for graduate
courses in technology and innovation management

Product Strategy and Management - Baker 2008-09

A Guide to the Project Management Body of Knowledge
(PMBOK® Guide) — Seventh Edition and The Standard for
Project Management (BRAZILIAN PORTUGUESE) - Project
Management Institute Project Management Institute
2021-08-01

PMBOK&® Guide is the go-to resource for project
management practitioners. The project management
profession has significantly evolved due to emerging
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technology, new approaches and rapid market changes.
Reflecting this evolution, The Standard for Project
Management enumerates 12 principles of project
management and the PMBOK&® Guide & Seventh Edition is
structured around eight project performance domains.This
edition is designed to address practitioners' current
and future needs and to help them be more proactive,
innovative and nimble in enabling desired project
outcomes.This edition of the PMBOK&® Guide:eReflects the
full range of development approaches (predictive,
adaptive, hybrid, etc.);e<Provides an entire section
devoted to tailoring the development approach and
processes;*Includes an expanded list of models, methods,
and artifacts;e*Focuses on not just delivering project
outputs but also enabling outcomes; ande Integrates with
PMIstandards+™ for information and standards application
content based on project type, development approach, and
industry sector.

Decision Making in Marketing and Finance - P. Koku
2014-08-13

As interest in MBA programs and business schools more
generally continues to grow, it is essential that
teachers and students analyse their established strategy
for decision making. The successful use of case studies
in business schools shows the superior outcomes of an
interdisciplinary approach to problem solving.
Disappointingly, functional departmental silos within
universities still exist and keep problem solvers from
seeing all the effects of a given issue. In addition to
providing teaching material, Decision Making in
Marketing and Finance provides motives and strategies to
break down functional silos in making informed and
effective business and finance decisions. Koku achieves
his goal by showing how value can be created for
shareholders and other stakeholders, linking marketing
and finance decision making, and providing much-needed
teaching materials for an interdisciplinary approach to
case analysis.

EBOOK: Marketing: The Core - KERIN 2017-01-26

EBOOK: Marketing: The Core




